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INTRODUCTION

This study of consumers' opinions about selected vegetables
was undertaken for use in planning programs of research, education
and information for the mutual benefit of the consumer and the
vegetable sector of the economy.

Findings are based on personal interviews with 2,600 home-
makers in August 1972.  These homemakers were from a cross section
of private households in both rural and urban areas in the United
States, excluding Alaska and Hawaii.  Respondents were selected
entirely by area probability sampling procedures.  The eligible
respondent was defined as the household member who usually decides
which foods are to be bought for the household's use.  This
definition permitted some male respondents to be included in -the
study.  For reporting convenience, however, the terms "homemakers"
and "consumers" are used to refer to all respondents.  The words
"household" and "family" are used interchangeably.  A complete
description of the sampling procedures is presented in the
appendix.

In interpreting the results of this study, as in all surveys
where a sample is interviewed rather than the total population,
the findings are subject to error.  Sampling reliability is also
discussed in the appendix.

The data are subject also to errors in response and reporting
Some homemakers may have erred in reporting from memory on whether
they had used certain vegetables and, if so, the frequency of use,
And when a homemaker said she served a particular vegetable a
certain number of times, she was describing what she considered
to be her usual practice, even though factors such as price or
availability may occasionally alter this habit.  However, since
this study was not intended to provide consumption figures but
rather to gather data about attitudes and impressions homemakers
have toward selected vegetables, the statements were accepted as
given.itamin content , appearance, and calorie content.  The
